
QUALITY PRINT DOESN’T NEED 
TO BLOW THE BUDGET 

As printing has changed over the years, we have seen a 
considerable shift in the way we print and inevitably, the cost of 
printing. Before we go down that path, let’s first look at the types 
of printing:

There are many forms of printing, here are the three 
most common forms used for businesses today:

Offset printing is a common printing 
technique in which an inked image is 
transferred (or “offset”) from a plate to a 
rubber blanket and then to the printing 
surface. Offset printing is generally used for 
large runs and high volumes of product and 
is considered more cost-effective than, say 
digital printing.

Web-to-print with the use of fixed 
pricing. Companies are now offered 
software solutions that deal in web-to-print 
(internet-based ordering) and use standard 
eCommerce and online services like hosting, 
website design, and cross-media marketing 
to streamline and make the ordering of print 
products possible in the blink of an eye.

Digital printing differs from traditional, 
analogue printing methods because 
digital printing machines do not require 
printing plates. Instead of using metal 
plates to transfer an image, digital printing 
uses inkjet and laser printers that drop 
pigments or toners on to numerous 
substrates.



Each of the above types of printing are still utilised and the decision of what type of printing is best 
suited to your project, should be discussed before the commencement of print production.

Offset printing is highly effective on large print runs and has a deeper and richer finish. Digital 
printing has revolutionised the print industry, as it allows for printing to be completed faster and 
cheaper, making digital effective in short print runs. Web-to-print removes the manual ordering 
process and thus makes production costs cheaper. It is ideally used for repeat order products that 
require personalisation such as business cards.
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The cost of print is not merely made up of paper 
and ink costs. From design to prepress cost to 
colour consistency to finishing expense,  the list 
goes on. However, now this has been eliminated 
by utilising technology. Thanks to the evolution 
of eCommerce and internet capability, we now 
have amazing web-to-print options that take 
out the back and forth. 

An example of this could be that you have 
chosen to print 1,000 flyers, single-sided to 
distribute to your customer base. Each time 
a print machine, regardless of what type of 
printing you do, is started up, it has what is 
known as set up costs; these costs are incurred 
regardless of the number of flyers you are 
looking to print.

If you double the quantity of flyers and print on 
both sides, your price doesn't double; in fact, the 
cost per unit drops dramatically in your favour.
 
If these flyers are then being distributed to 
customers, say via a letterbox drop, then 
consider adding Augmented Reality, which will 
allow you to measure how effective your print 
campaign is and, therefore, costs have been 
recouped.
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